
The Social Media
Audit Checklist

A Free Educational Resources Created By:
Sydney Peet, MBA



Welcome to Modish Media Co. – Your Hands On Social Media Partner

At Modish Media Co., we know that social media is more than just
posting pretty pictures—it’s about building real connections,
boosting brand awareness, and driving business growth. As a
marketing agency dedicated to small businesses in Texas and
Louisiana, we create custom strategies designed to help you stand
out.

What makes us different? With two business degrees—a Bachelor’s
in Marketing and an MBA—paired with three years of hands-on
experience, we bring both strategy and execution to the table. We
don’t just work behind the screen—we get in your business. By being
onsite regularly, we capture authentic content that tells your story,
strengthens your brand, and connects with your audience.
This Social Media Audit Checklist will help you take an honest look at
your current social presence—from profile optimization to
engagement strategies—so you can maximize every post and
interaction.

If you spot gaps or areas for improvement, don’t stress—that’s where
we come in. Our team is ready to refine your social strategy, create
scroll-stopping content, and help your business grow.

Wishing you the best,
Sydney Peet, MBA
Owner & Founder



Evaluate Your Social Presence Like a Pro
A comprehensive social media audit is the first step in understanding how well
your social media strategy is working. Use this checklist to evaluate your
business’s current social media performance and identify areas for improvement. 

Ready to optimize your presence and grow your brand? Let’s get started!

1. Profile Optimization
The first impression matters. Make sure your profiles are optimized for success.

Profile Picture:
Does your profile picture reflect your brand identity and stand out?

Username & Handle:
Are your usernames consistent across platforms (Instagram, Facebook,
LinkedIn, etc.) to make your business easy to find?

Bio/About Section:
 Is your bio concise, clear, and optimized with keywords that tell your
audience exactly what you do and why they should care?

Contact Information:
 Are your contact details accurate and easy to find on every platform?

2. Content Strategy
Quality content can make or break your social media presence. Let’s dive into the
essentials.

Posting Frequency:
 Are you posting consistently? (Aim for 3-4 times a week or more)

Content Variety:
 Do you mix up your content with engaging visuals, videos, polls, and
stories?

Engagement & CTAs:
 Are your posts driving engagement with clear calls to action (CTAs)? Are
you encouraging your audience to comment, share, or visit your website?

Hashtags & Keywords:
 Are you using relevant hashtags and keywords to improve discoverability?



3. Engagement & Interaction
Building relationships is key to growing your brand. Here’s how to evaluate your
engagement efforts.

Response Time:
 Are you replying to comments, DMs, and mentions promptly to keep the
conversation going?

User-Generated Content:
 Are you sharing user-generated content (like reviews, testimonials, or
photos) to build trust and credibility?

Interactive Content:
 Do you use polls, questions, or live videos to engage directly with your
audience?

4. Analytics & Performance Tracking
Measuring performance is essential to improving your strategy. Let’s see how well
you’re tracking your efforts.

Key Metrics:
 Are you tracking key metrics like reach, engagement rate, impressions,
and conversions?

Top Performing Content:
 Do you know which posts generate the most engagement and how to
replicate that success?

Data-Driven Adjustments:
 Are you using your analytics to adjust your strategy, such as changing
posting times or trying new content formats?

5. Brand Consistency
Ensure your social media presence is aligned with your overall brand identity.

Visual Consistency:
 Are your visuals (colors, fonts, design) consistent with your brand
guidelines across platforms?

Tone of Voice:
 Is your brand’s voice clear and consistent (casual, professional, friendly)
across all your content?

Message Alignment:
 Does your messaging reflect your business’s mission, values, and unique
selling proposition (USP)?

6. Competitive Analysis
Stand out from the competition. Evaluate your position in the market.

Competitor Research:
 Are you monitoring your competitors to see what’s working for them and
identifying opportunities to stand out?

Differentiation:
 Does your brand offer something unique that competitors aren’t
showcasing on social media?



How to Use This Checklist
Go through the checklist and score each section. For areas that need
improvement, create actionable goals to enhance your social media strategy.
Ready to elevate your brand’s online presence?

Need Expert Help?

At Modish Media Co., we specialize in helping small businesses in Texas and
Louisiana optimize their social media marketing efforts. If you’re ready to take
your social media strategy to the next level, we’re here to help!

Contact us today for a free consultation and let’s create a personalized social
media strategy that drives engagement and grows your brand!
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